
THE WALL STREET JOURNAL 
CASE STUDY

MAILER:

The Wall Street Journal

OBJECTIVE:
 
The Wall Street Journal faced the challenge of generating 
new subscriptions to its Real Estate Newsletter.

SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign segmenting an audience of 
high net worth and active real estate investors with an 
interest in further expanding their real estate holdings. 
The offer was designed to provide sample headlines 
of real estate news in the Wall Street Journal in order 
to generate interest in ongoing subscriptions with the 
goal of generating interest in featured properties leading 
to increased sales with the increased reach to new 
subscribers. eTargetMedia strategically selected the 
high performance list of Active Real Estate Investors, 
while layering in the target customer profile in regards 
to demographics as well as wealth qualifiers, to engage 
active investors and drive subscriptions of Wall Street 
Journal Real Estate Newsletter.

OUTCOME:

The eTargetMedia campaign resulted in excellent brand 
awareness as well as increased visibility, increased 
traffic, increased site engagement, and most importantly, 
a tremendous spike in new subscriptions that greatly 
exceeded client expectations for the overall initiative, 
leading to subsequent campaigns due to the strong 
subscription rates. 
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