
TRAVEL CASE STUDY

MAILER:

Virginia Beach Convention and Visitors Bureau.
 
OBJECTIVE:

Virginia Beach CVB faced the challenge of increasing 
brand awareness as well as educating potential new 
visitors on Virginia Beach as an ideal family vacation 
destination, especially among mid to upper income 
families within regional proximity to the destination with 
the ultimate goal of increased visitation.
 
SOLUTION:

eTargetMedia implemented a highly effective, targeted 
email marketing campaign segmenting an audience of 
families with children and an interest in family travel in 
mid to upper income ranges from our high performance 
travel files. The lists were skewed female as research has 
shown that women in these markets were the primary 
family vacation planners and those who researched and 
presented options to the family. We segmented primary 
markets ($100K+) and secondary markets ($75K+) of the 
female skewed family travel target demographic in three 
tiers of regional geographic clusters that would allow for 
an acceptable driving distance to the destination.
 
OUTCOME:

The email marketing initiative resulted in above industry 
average open and click through rates at over 19% open 
rate and over 1.8% CTR. The campaign increased traffic 
to the client site, increased visitation from new and repeat 
visitors, increased requests for information packets and 
subscriptions to receive upcoming travel deals to the 
destination. In addition, the client reported an overall 
increase in bookings for the season. Due to the strong 
response the client returned for repeat campaigns for two 
consecutive travel seasons.  

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com

Visit us online at www.eTargetMedia.com

Targeted, Effective Results!Targeted, Effective Results!>


