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Smithfield

OBJECTIVE:
 
Smithfield faced the challenge of increasing partnerships 
with retail meat buyers and increasing B2B sales of their 
meats. 

SOLUTION:

eTargetMedia planned and managed a targeted email 
marketing campaign for Smithfield that reached grocery 
store owners, grocery store product buyers, butcher 
and meat shops and other meat purchasers. The email 
campaign was targeted by job title/function including 
purchasing responsibility. The campaign was geo-
targeted to a U.S. Nationwide audience with two strategic 
deployments of over 150,000 records with a value added 
deployment of an additional 150,000 emails sent. The 
creative featured the benefits of becoming a Smithfield 
partner as well as a strong call to action to learn more 
about Smithfield’s partnership program.
 
OUTCOME:

The email marketing campaign generated high open and 
click through rates and overall engagement was very 
strong. The company reported that they had an increase 
in partnership inquiries as a result of the email campaign.
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