
MAILER:

KB Home
 
OBJECTIVE:

KB Home faced the challenge of reaching a new 
prospect base of qualified prospective homeowners to 
drive foot traffic to scheduled new community events at 
various new KB Home communities located primarily 
in the southeastern states, as well as educating future 
homebuyers about current incentives and resources 
available to them to make now the right time to buy a 
home.

SOLUTION:

eTargetMedia implemented a highly effective, targeted 
series of email marketing campaigns, utilizing our 
specialty Prospective Homebuyers File, segmenting 
various audiences based on the focus of the incentive 
including young families, first time homebuyers, military 
and retired military, service professionals, and real estate 
professionals, each geo-targeted around a selected mile 
radius of the community for increased event attendance.

OUTCOME:

The email marketing initiatives resulted in significantly 
above industry average open and click through rates for 
email to acquisition lists. The campaigns increased traffic 
to the client site, increased visitation from new and repeat 
visitors to the website, and generated qualified leads of 
prospect homebuyers as well as an increase in event 
attendance for each community event. The campaigns 
resulted in heavy continuation list usage due to strong 
results.
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