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MAILER:
Pollo Campero
OBJECTIVE:

Pollo Campero faced the challenge of reaching Hispanic
casual diners to increase restaurant traffic and increase
restaurant sales in targeted locations.

SOLUTION:

eTargetMedia planned and executed a strategic email
marketing campaign that targeted Hispanic consumers
who frequently visit casual dining establishments and
live close to a Pollo Campero location. The Hispanic
consumers targeted in this campaign live within a 5-mile
radius around targeted Pollo Campero restaurants. Pollo
Campero featured a special promotion in the creative to
entice these frequent casual diners into visiting a Pollo
Campero restaurant. The promotion included a limited
time offer for a 2 piece chicken meal and an 8 piece
family dinner. The creative was designed in Spanish to
engage the Hispanic market.

OUTCOME:

The email marketing campaign performed very well

and the client stated that restaurant visits increased
substantially in the targeted locations after the email was
sent out. The campaign also received a very high open
and click through rate and the client was very satisfied
with the results of the campaign.
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Deliciously Flavorful Chicken Meals

®®
SABOR
CAMPERO

Siempre hemos preparado el pollo a nuestra

manera: con dedicacion a la mas ALTA CALIDAD, :d
INGREDIENTES FRESCOS y marinado a la perfeccién  *
para brindar un pollo tierno, jugoso y crujiente.

Fresco Y NUNCA CONGELADO, nuestro pollo esta
preparado con el sazén Campero para brindar

un SABOR INCOMPARABLE.

ENCUENTRA EL LOCAL MAS CERCANO

ENSENA ESTE EMAIL A LA HORA DE COMPRAR

(FRITO O A LA PARRILLA)

COMBO FAMILiAR

PARA 3-5

8 PIEZAS DE POLLO
2 ACOMPANAMIENTOS
|

2 PiEZAS OE POLLO¢

3 2 ACOMPANAMIENTOS & PANECILLO ww am i .
/

TiERNDO,
JUGOSO Y
CRULJENTE

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com

% NextMark

Ranked #1
for Data Card
Quality




