
PET OWNERS CASE STUDY

MAILER:

Hill’s Pet Nutrition
 
OBJECTIVE:

The Hill’s Pet Nutrition marketing campaign was centered 
around meeting key objectives of introducing new healthy 
products for cats and dogs, educating prospects on the 
key features and related benefits of highlighted products, 
fostering an online presence and expanding digital 
reach and ultimately driving coupon redemption for Hill’s 
Science Diet and Hill’s Prescription Diet Skin Support.  
  
SOLUTION:

eTargetMedia implemented a highly effective email 
marketing initiative comprised of a series of targeted 
email campaigns to reach responsive cat and dog 
owners who are active buyers of pet products. The high 
performance pet files we carefully selected as an ideal 
fit for this campaign included: Pet Owners, Premium 
Pet Food Buyers, American Cat Owners, American Dog 
Owners and American Pampered Pooches. eTargetMedia 
was able to integrate demographic, purchase preference 
and interest qualifiers to reach those targeted pet owners 
who are most likely to redeem the coupons during 
the promotional periods for the featured products. We 
targeted responsive pet owners who are concerned about 
the health and well-being of their pets and delivered a 
coupon for online or in-store redemption with the email. 

OUTCOME:

The email marketing initiative resulted in excellent open 
rates and click-through rates compared to industry 
averages for email to acquisition lists. The client saw 
a significant increase in traffic as well as reported 
strong coupon redemption rates, culminating in a highly 
successful overall initiative and repeat campaigns with 
eTargetMedia as a result.
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