
NEBRASKA FURNITURE MART 
CASE STUDY

MAILER:

Nebraska Furniture Mart

OBJECTIVE:
 
Nebraska Furniture Mart faced the challenge of increasing 
awareness of a new Texas store location opening.

SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign segmenting an audience of 
active furniture buyers ages 25-65 with a HHI $55K+ as 
well as veterans, military and civil service employees in a 
75 mile radius around the newly planned Plano, TX retail 
location. The offer was designed to announce a spring 
2015 opening, introduce new customers to the brand, and 
present opportunities to browse products, view featured 
sale merchandise and apply for a Nebraska Furniture Mart 
credit card. eTargetMedia strategically selected the high 
performance lists of Home Décor Enthusiasts to reach 
in-market furniture buyers and Hometown Heroes to reach 
civil service employees as well as military and veterans.

OUTCOME:

The email campaign resulted in excellent campaign 
performance to increase awareness of the new store 
opening, drive targeted traffic to the client site, increase 
visitation to the featured location and lead to an overall 
increase in sales. The brand reported outstanding results 
leading to repeat campaigns due to strong performance. 

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com

Visit us online at www.eTargetMedia.com
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