
MAILER:

National Geographic Book

OBJECTIVE:
 
National Geographic Book faced the challenge of 
securing website orders on it’s Collectible Edition 
signed Buzz Aldrin book No Dream Is Too High as well 
as increasing membership to the National Geographic 
membership program. 

SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign that segmented an audience 
of responsive history collectible enthusiasts who would be 
very likely to purchase a limited edition, collectible book 
that was signed by the astronaut himself. eTargetMedia 
strategically selected the Active Memorabilia Collectors 
file and targeted 1 month hotline buyers with a 
household income of over $100k+ and cross selected 
consumers with an interest in history collectibles. The 
campaign was targeted nationwide and the creative was 
designed to promote the autographed book as a limited 
edition, luxurious collectible that would be treasured 
for generations to come. The creative also promoted 
the member benefits program and provided a link for 
membership sign up.

OUTCOME:

The email marketing campaign resulted in exceptional 
open and click through rates that exceeded industry 
averages as well as increasing sales of the book on the 
website. The campaign also increased membership and 
newsletter sign ups for an overall successful campaign.
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