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National Geographic Book

Life Lessons from a True American Hero

ina NUMBERED, SIGNED Collectible Edition.

OBJECTIVE:

National Geographic Book faced the challenge of o
securing website orders on it’s Collectible Edition By o

signed Buzz Aldrin book No Dream Is Too High as well f No Dream Is
as increasing membership to the National Geographic

membership program. [oo | Ilj_{h
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SOLUTION:
eTargetMedia implemented a highly targeted and effective BUZZ ALDRIN
email marketing campaign that segmented an audience
of responsive history collectible enthusiasts who would be
very likely to purchase a limited edition, collectible book :
that was signed by the astronaut himself. eTargetMedia

strategically selected the Active Memorabilia Collectors
file and targeted 1 month hotline buyers with a
household income of over $100k+ and cross selected
consumers with an interest in history collectibles. The
campaign was targeted nationwide and the creative was
designed to promote the autographed book as a limited
edition, luxurious collectible that would be treasured

for generations to come. The creative also promoted

the member benefits program and prOVided a link for Now you can honor Buzz Aldrin's legacy with the signed
membership sign up deluxe Collector's Edition of No Dream Is Too High.

This luxurious keepsake features a richly padded leather cover and a satin
ribbon bookmark. Each limited edition book is hand-numbered and, best of
all, signed by Buzz Aldrin himself.

Within the gilt-edged pages of this treasured collectible, Buzz Aldrin

reflects on the wisdom, guiding principles, and irreverent anecdotes he's

gathered throughout his life—both in outer space and here on Earth.

Half a century after walking on the moon, Buzz Aldrin reveals his 13 rules

OUTCOM E: to live by in this beautiful limited edition. Inspire generations to come with
. . . . . this stunning gift—a true lifetime investment that will only become more

The email marketing campaign resulted in exceptional S miore Secied oven i

open and click through rates that exceeded industry e T T R P g

averages as well as increasing sales of the book on the
website. The campaign also increased membership and ploral ‘
newsletter sign ups for an overall successful campaign. T
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Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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