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METLIFE CASE STUDY

MAILER:

MetLife
 
OBJECTIVE:

MetLife faced the challenge of increasing leads during 
target enrollment periods for new term life insurance 
coverage.

SOLUTION:

eTargetMedia implemented a highly effective targeted 
email marketing campaign focusing on two primary market 
segments, one focusing on families and another focusing 
on a younger high-tech audience, each further segmented 
by unique differentiating qualifiers. eTargetMedia selected 
key family files from our comprehensive database that 
skewed female, with children in the household plus target 
age plus income qualifiers, including American Families 
Online, Active Moms, and Prepared Parents and Tots, 
among other high performance files. The technology 
segment included strategically implementing the files of 
American Tech Savvy Enthusiasts, American Smartphone 
Owners, and American LinkedIn Enthusiasts, skewing 
male and also implementing the age and income selects in 
addition to the insurance focus relevancy. The campaign 
was designed to position MetLife as the leading choice for 
term life insurance, provide ease of use for immediately 
requesting a quote, and educating the target audience on 
how cost effective the coverage can be for their family. 

OUTCOME:

The email marketing campaign was a tremendous success 
in exceeding the number of target leads, driving traffic 
and increasing the number of quotes requested as a 
results of the initiatives, leading to large-scale subsequent 
campaigns for all market segments of focus.


