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FERRARI MASERATI OF ATLANTA 
CASE STUDY

MAILER:

Ferrari Maserati of Atlanta

OBJECTIVE:
 
Ferrari Maserati of Atlanta faced the challenge of 
introducing the new Maserati Ghibli to a highly qualified 
audience of affluent luxury car buyers.

SOLUTION:

eTargetMedia implemented a highly effective and targeted 
email marketing campaign segmenting an audience 
of affluent luxury auto buyers, skewing male with high 
income ranges as well as high net worth, in the Atlanta 
DMA. eTargetMedia segmented prospects from the high 
performance files of Luxury Auto Buyers and High Income 
Consumers, which included segmentation capabilities such 
as auto intenders, make and model, luxury product buyers, 
affluent lifestyle, and luxury auto interest and owners. The 
campaign was designed to introduce the new Ghibli with 
unmatched craftsmanship and performance, while allowing 
prospects to browse inventory and schedule a test drive at 
the Atlanta dealership.

OUTCOME:

The email marketing campaign achieved excellent open 
and click-through rates to drive increased traffic of qualified 
luxury and affluent auto buyers to the client site as well 
as increase foot traffic to the dealership and increased 
scheduled test drives. The dealership reported an overall 
positive result that exceeded expectations in regards to 
campaign goals due to the strength of the eTargetMedia 
Luxury Auto Buyers lists.
 


