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MAILER:

California’s Great America

OBJECTIVE:
 
California’s Great America amusement park faced the 
challenge of increasing online ticket sales of their annual 
pass.  

SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign that segmented families who 
are avid amusement park visitors as well as mothers 
who make the travel and daily outing plans for their 
families. eTargetMedia strategically selected families 
with young children and teens who would be very likely 
to purchase an annual pass so they can visit California’s 
Great America park a few times throughout the year. 
eTargetMedia also cross-selected families with avid 
amusement park visitors as these entertainment seekers 
would be a prime audience for an annual pass to the park. 
The offer was designed to promote the benefits of annual 
pass as well as introducing a special annual pass rate 
and easy payment installment plan. 
 
OUTCOME:

The email marketing campaign was very successful and 
generated a very high open and click through rate. The 
campaign also had a high conversion rate with annual 
pass ticket sales increasing during the email campaign. 
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