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BAUSCH & LOMB CASE STUDY

MAILER:

Bausch & Lomb

OBJECTIVE:
 
Bausch & Lomb faced the challenge of educating 
consumers who wear glasses on the ease of use and 
comfort of Bausch & Lomb contact lenses and encourage 
qualified prospects to schedule an appointment for a 
contact lens fitting.

SOLUTION:

eTargetMedia implemented a highly targeted and effective 
email marketing campaign segmenting an audience of 
glasses wearers interested in vision correction and eye 
care products with a HHI of $75K+ within 10 miles of 
select store locations. The offer was designed to educate 
consumers on how easy to use and comfortable Bausch 
& Lomb contacts truly are, even for these that were never 
previously a candidate for contacts, by promoting the 
“Contact Lens Comfort Challenge” plus the opportunity to 
win a $50 gift card. eTargetMedia strategically selected 
the high performance list of 20/20 Vision Correction while 
layering in all relevant customer profiles of the brand and 
encouraged prospects to schedule a new appointment for 
a Bausch & Lomb fitting.

OUTCOME:

The email campaign resulted in extremely strong open 
and click through rates that surpassed industry averages 
and generated an increase in traffic, qualified leads, and 
ultimately new appointments for an overall successful 
initiative.


