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MAILER:
Baskin Robbins
OBJECTIVE:

Baskin Robbins faced the challenge of increasing
promotion awareness of the 31% discount on the 31st of
the month throughout the year.

SOLUTION:

eTargetMedia implemented a highly targeted and effective
email marketing campaign segmenting an audience of
families in the Wichita KS metro area surrounding store
locations. The offer was designed to promote the Baskin
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in-store visitation and sales with the 31% discount on %

Baskin Robbins Sundaes. eTargetMedia strategically COOL DEALS EVERY 3151
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increased redemptions of the promotion.
OUTCOME:

The email campaign resulted in increased brand exposure,
increased consumer awareness of the end of month
promotion, and ultimately increased sales of the featured
sundaes following the eTargetMedia campaign, leading to
subsequent campaigns and repeat list usage for continued
success.

Find out what eTargetMedia can do for your business.
Call 1.888.805.DATA (3282) or email us at info@eTargetMedia.com
Visit us online at www.eTargetMedia.com
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